
INTERNATIONAL COMMISSION FOR POSTAL FINANCIAL SERVICES & 

BUSINESS            

/ICPFSB/ 

 30.04.2006 Volume 2, Issue 4 

PostPost € Fin € Fin -- Newsletter  Newsletter   
   

Inside this issue: 

Postbank Offers 9.9% 

Annual Interest Rate on 

EuroLine Credit Card 

               

2 

Immediate Loan - the 
Quickest Source of 

Money 

3 

Fortis and An Post have 
signed a Memorandum 

of   Understanding with 

a view to creating a 

financial services joint 

venture 

                

4 

Deutsche Bank and 
Correos Strengthen 

Ties  

              

4 

Beijing Allows Postal 
Service to Start Making 
Small-Scale Loans 

            

8 

Special points of 

interest: 

• An initiative aimed   

at facilitating the 

implementation of 

the provisions of the 

UPU Congress           
Resolution C 47 

• Linking the postal 

financial and the 

banking worlds 

• Prioritizing effective 

cooperation and             

coordination with 

stakeholders in the 

field of postal                      
financial services 

  

Dear Colleagues,  

“We are proud to announce 
that a PFS /Postal Banking 
training will be held from                       
11 - 18 June 2006 in Bu-
charest, Romania and will 
be hosted and imple-
mented by the Interna-
tional Commission for 
Postal Financial Services 
& Business /ICPFSB/ un-
der the aegis of the Uni-
versal Postal Union.  

The Training is an initiative 
aimed at facilitating the im-
plementation of the provisions 
of the UPU Congress Reso-
lution C 47 (Bucharest 
2004) regarding the develop-
ment of the financial services, 
which recommends: 

• Linking the postal financial 
and the banking worlds; 

•  Prioritizing effective coop-
eration and coordination 
with stakeholders such as 
the World Savings Banks 
Institute, the World Bank 
and regional development 
banks in the field of postal 
financial services. 

The training course is targeted 
at key marketing or opera-
tional executives from the na-
tions’ postal operators and 
Postbanks with managerial 
and policy responsibility for 
postal financial services 
and/or international pay-

Training Course in PFS                                         
and Postal Banking 

11 - 18 June 2006, Bucharest Romania 

ments services.  

Target groups are: 

• Heads of Money Order de-
partments, Post Office net-
work managers involved 
postal financial services 
development  

• Senior officials of Postbanks 
and post related commercial 
banks with responsibility 
for cooperation with the 
Post as distribution channel 
management  

The objectives of the train-
ing course are: 

• to increase the awareness in 
the participating countries 
of the potential that post 
offices have for becoming a 
facilitator for payments and 
savings; 

• to promote the development 
of postal financial services 
and explore ideas on how to 
develop these activities effi-
ciently; 

• to review the results of dif-
ferent case studies and ex-
change ideas on experi-
ences;                                   

• to bring together represen-
tatives of the various 
postal/postal (commercial) 
banking institutions  and 
discuss issues from mutual 
interest. 

The format, in which the train-
ing course is organised, is a 
combination of several plenary 
presentations, breakaway ses-
sions in smaller groups and re-
porting. The participants will be 
able to participate in various 
workshops.   

The working language for the 
training session will be English, 
but depending on the actual 
registration of participants, 
translation in one or more lan-
guages might be provided 
(French and or Russian). 

We believe that the  training 
course will refresh the partici-
pants’  understanding of the 
business concept in PFS/Postal 
Banking services and, in doing 
so, will contribute to staff pro-
fessionalism development and 
expanding access to more finan-
cial services provided through 
the post office networks. 

 

Elena Petculescu  

ICPFSB                           
PRESIDENT 

                                                                             
For more info please contact:  

ICPFSB Secretariat                                      
Hermina Apostol                                   
Tel:+ 40744646502                                             
hemina_apostol@yahoo.com                        

Yurii Spiriev                                            
Tel:+ 359 887 52 53 02                         
Yurii.Spiriev@icpfsb.org                                  
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16 April, 2006 - [Press 
Release]  

“From 14 April till 31 May 
2006 users of Euroline credit 
card by Postbank will take 
advantage of 9.9% interest 
rate instead of the standard 
rate of 18.5%.  

The reduction is valid for the 
first three months of acquit-
tal for purchases and cash 
advances, it was announced 
by the financial institution. 

EuroLine credit cards are 
accepted in over 5 000 mer-
chants in Bulgaria.  

Since the end of March, own-
ers of the credit card by Post-
bank have been offered easy 
and convenient cash ad-
vances at any time at all 
ATMs around the country 
bearing the logo of BORIKA.   

In the case of low cash limit, 
cardholders willing to take 
advantage of the promotion 

can call 02/9239 111 and ap-
ply for credit limit increase.  

Everybody willing to apply 
for a ЕuroLine credit card 
can do this by submitting an 
identity card and a paid pub-
lic utility bill in all Postbank 
branches, EuroLine Open 24, 
BRS or by calling 0800 18 
111, as well as in over 5 000 
merchant locations in the 
country. “  

Postbank Offers 0% House Loan Interest Rate for the 
First Year at Imoti Expo                                                                                        
Clients With Approved House Loan Application Get Free American Express Credit Card  

26 April, 2006 - [Press 
Release]  

“Postbank offers house loans 
in Euro and BGN at 0% inter-
est rate for the first year at 
this year’s spring Imoti Expo 
specialized exhibition from 27 
till 29 April 2006 in Inter 
Expo Center, Sofia.  

The financial institution has 
prepared a special stand 
where clients can get the full 
set of necessary documenta-

tion to apply for house loan 
and fill in the form immedi-
ately assisted by the consult-
ants at the stand. The appli-
cation procedure is simplified 
and pre-approval is received 
within 2 working days.  

The interest for the remain-
ing period after the first year 
is also promotional – 7.9%. 
For greater flexibility and 
convenience clients are given 
the opportunity to choose 
among various programs 

with fixed interest rates for 
another 2 or 3 years.  

All clients who get approved 
for house loans within the 
Imoti Expo exhibition are 
given as bonus free American 
Express credit card that gives 
up to 10% discounts in furni-
ture and refurbishing shops 
valid till the end of 2006.”  

Postbank Offers 9.9% Annual Interest Rate on EuroLine 
Credit Card 
The Promotional Annual Interest Rate Is Valid for the First Three Months of Acquittal  

Greece's Postal Savings Bank stake privatization                   

scheduled for May reports  

19 April, 2006 - 
[Forbs.com] 

“ATHENS (AFX) - The 
Greek state intends to 

privatize a 25 to 30 pct 
stake in the Postal Sav-
ings Bank on the Athens 
Stock Exchange in the 
second half of May, ac-
cording to several un-

sourced Greek press re-
ports.   

According to the same re-
ports, the prospectus for the 
initial public offering is ex-

“From 14 April till 31 

May 2006 users of 

Euroline credit card 

by Postbank will 

take advantage of 

9.9% interest rate 

instead of the               

standard rate of 

18.5%” 

“The Greek state                      

intends to privatize 

a 25 to 30 pct stake 

in the Postal                        

Savings Bank on the 

Athens Stock                 

Exchange in the              

second half of May” 

Greece: PSB 10% Share Swap and Hellenic Post Delayed  

26 April, 2006 - [Press 
Release]  

“The share swap of the 10% 
of Postal Savings Bank and 
Hellenic Post will be delayed.  
This delay has resulted from 
Hellenic Post opposition re-

garding PSB’s valuation and 
may be due to the large 
amount needed (c. €150m for 
a 10% stake in BSB). Market 
sources also implied Hellenic 
Post shortage of liquidity for 
the size of this deal. However, 
the timing of the floatation of 

the institution will not be 
affected while its shares are 
expected to trade as early as 
June.  

Note also, that PSB will have 
to pay €30m for a 10% stake 
in Hellenic Post.” 
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“Persistent in                    

trying to satisfy the 

needs of its clients, 

starting from 

Wednesday, April 

5th c.a., Bancpost is 

bringing significant 

changes to the                

conditions for 

granting the                       

Immediate Loan” 

5  April, 2006 - [Press 
Release]  

“Persistent in trying to sat-
isfy the needs of its clients, 
starting from Wednesday, 
April 5th c.a., Bancpost is 
bringing significant changes 
to the conditions for granting 
the Immediate Loan.  
 
Thus, the client benefits from 
two loan options, the stan-
dard one and the simplified 
one; the difference lies with 
the documentation which 
must be submitted. In case of 

the standard option (which is 
regularly required by any 
bank), the maximum granted 
amount is of 35,000 RON or 
10,000 EUR, while for the 
simplified option (only the 
income certificate is re-
quired), the maximum 
amount which may be 
granted is of 18,000 RON or 
5,000 EUR.  
 
Furthermore, the loan tenor 
has been extended to 10 
years, irrespectively of the 
chosen loan option and in 
addition, the client benefits 
from an extremely attractive 
interest rate for the first 
three months at RON loans - 
just 9.95% p.a.  

If their documents are cor-
rectly filled in, the clients 
may obtain the loan on the 
exact day that the come to the 
Bancpost unit.  
 
The clients are provided with 
a free telephone line- 
0800.110.200 where all their 
questions are answered.  
Furthermore, through the 
above mentioned telephone 
line, one may reserve the 
loan that he/she wants and 
may go afterwards to the 
chosen Bancpost unit in or-
der to fulfill the necessary 
formalities (for instance to 
sign the loan agreement) and 
to withdraw the money. “ 

Immediate Loan - the Quickest Source of Money 

Croatia: Postal Bank Posts '05 Profit of Kn 90m (cont.) 

14 April, 2006 - 
[reporter.gr] 

”Croatian Postal Bank (HPB) 
net profits increased by al-
most 50 percent in 2005, 
which was the best year for 
HPB since it was established, 
to Kn 90,2 million. Bank's 
assets rose by about 31,1 per-
cent, to Kn 7,283 billion, 
which is by 2,5 times faster 
than the 13% growth rate of 
the market in general, stated 
HPB Management President 
and member Josip Protega 
and Ivan Sladonja, Croatia 
Today reports.  
 
Client loans increased by 15 
percent, to Kn 2,943 billion, 
loans to population increased 
by 67 percent, while overall 
deposits increased compared 
to 2004 by 15,8 percent, to 
Kn 5,05 billion.  

HPB currently holds a 3% 
banking market share, which 
is by half a percent up on 
2004.  

After HPB last year intro-
duced a series of new prod-
ucts and services (including 
investment banking sector 
and new types of credits) and 
expanded the network by 
another seven offices and 
three affiliates, while the 
number of ATMs hiked to 
150, the bank announced for 
2006 development of internet 
banking for citizens and cor-
porate clients, establishing of 
the call centre, credits for 
tourism and housing credits.  

Furthermore, in about on 
month, HPB Invest, which 
already operates four open 
funds (and prepares more), 
will initiate another open 

investment fund with a pri-
vate offer.  

This fund would be intended 
for a narrow circle of inves-
tors (20 to 30) – banks indi-
vidual clients.  

After Croatian investors were 
allowed last year to enter 
markets of Serbia and Mon-
tenegro and Fyrom, Sladonja 
said that since October last 
year until today through 
HPB's Brokerage Directorate 
bank's clients in Fyrom in-
vested EUR 1,4 million, and 
in Montenegro about EUR 
400.000.  

In 2006, HPB expects to rise 
net profits by 20 percent than 
in 2005 and organic growth 
by 20 to 30 percent, which 
would however depend on 
monetary measures and 
market conditions.  “ 

”Croatian Postal 

Bank (HPB) net 

profits increased by 

almost 50 percent in 

2005, which was the 

best year for HPB 

since it was                    

established, to Kn 

90,2 million” 

Greece's Postal Savings Bank stake privatization                   

scheduled for May reports (cont.) 

pected to be submitted to the 
Capital Market Commission 
for approval tomorrow. The 
valuation of the bank is re-
portedly about 1.5 bln eur, 
implying revenues for the 

state of 375-450 mln eur.  
Yesterday that bank had re-
ported its 2005 full-year re-
sults with net profits coming 
in at 122.5 mln eur, from 132 
mln eur in 2004. The banks 

deposits stood at 9.9 bln eur, 
while loans reached 3.05 bln 
eur. “ 
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 “Following the                      

announcement in              

February 2006,  

Fortis and An Post 

are pleased to an-

nounce that they 

have signed the 

Memorandum of 

Understanding 

(MoU) that will lead 

to the creation of a 

joint venture with a 

view to providing 

financial services in 

Ireland through An 

Post’s extensive              

network of post           

offices” 

Deutsche Bank and Correos Strengthen Ties  

10 April, 2006 - 
[Expansion] 

 
”Jose Damian Santiago, 
the chairman of Spanish 
postal services provider 
Correos, and the general 
manager of leading Ger-
man bank Deutsche Bank 
in Spain, Antonio Rodri-
guez-Pina, signed an 
agreement to launch a 
new brand in the Spanish 
market, Bancorreos.  

Bancorreos will offer 
banking products de-
signed for clients of Cor-

reos.  

Starting now, both 
Deutsche Bank and Cor-
reos are to implement a 
plan which provides for 
substantial investment 
between now and 2010.  

Correos will give greater 
emphasis to its banking 
operations, in order to 
further its diversification 
strategy a boost in light of 
the pending deregulation 
of the Spanish postal sec-
tor.  

Together, the two compa-
nies will develop a series 
of products to be sold 

through Correos' post 
office network, provide 
appropriate technology 
and training on banking 
products for employ-
ees.” “Bancorreos will            

offer banking               
products designed 

for clients of                  
Correos. Starting 

now, both Deutsche 
Bank and Correos 
are to implement a 

plan which provides 
for substantial             

investment between 
now and 2010.”  

Fortis and An Post have signed a Memorandum of                          
Understanding with a view to creating a financial                  
services joint venture 

13 April, 2006 - [Press 
Release]  

”Following the announce-
ment in February 2006, For-
tis and An Post are pleased to 
announce that they have 
signed the Memorandum of 
Understanding (MoU) that 
will lead to the creation of a 
joint venture with a view to 
providing financial services 
in Ireland through An Post’s 
extensive network of post 
offices. 

Both parties expect to sign 
the final agreement by this 
summer.  

No further comment on the 
negotiation process will be 
made. 

An Post is a major commer-
cial organisation providing a 
wide range of services which 
encompass postal, communi-
cation, retail and money 
transmission services. It is 
one of Ireland’s largest com-
panies directly employing 

over 9,600 people through its 
national network of retail, 
processing and delivery 
points. It provides agency 
services for Government De-
partments, the National 
Treasury Management 
Agency, An Post National Lot-
tery Company and many 
other commercial bodies.  

An Post manages a network of 
1,450 post offices employing 
4000 people, a fleet of 2,900 
vehicles and 4,500 post boxes.  
The company is a limited li-
ability company, incorporated 
under the Companies Act, 
1963 to 1983. One ordinary 
share is held by the Minister 
for Finance and the remainder 
of the issued share capital is 
held by the Minister for Com-
munications, Marine and 
Natural Resources. 

Fortis is an international fi-
nancial services provider en-
gaged in banking and insur-
ance. We offer our personal, 
business and institutional cus-
tomers a comprehensive pack-

age of products and services 
through our own channels, 
in collaboration with inter-
mediaries and through 
other distribution partners. 

With a market capitalisa-
tion of EUR 37.34 billion 
(31/01/2006), Fortis ranks 
among the twenty largest 
financial institutions in 
Europe. Our sound solvency 
position, our presence in 44 
countries and our dedicated, 
professional workforce of 
56,000 enable us to combine 
global strength with local 
flexibility and provide our 
clients with optimum sup-
port. More information is 
available on 
www.fortis.com” 
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The agreement was 

signed in the Swiss 

capital of Berne by 

Mutahi Kagwe, 

Kenya’s Minister for 

Information and 

Communication, 

and Edouard 

Dayan, Director 

General of the UPU. 

The agreement           

outlines each 

party’s                      

responsibilities in 

organizing the 

event, which will 

take place from 13 

August to 3                   

September 2008. As 

such, it signals the 

beginning of a close 

partnership be-
tween the Kenyan 

government, the 

Postal Corporation 

of Kenya (Posta 

Kenya) and the 

UPU’s International 

Bureau, setting the 

stage for the                  

preparatory                

process” 

Kenya Signs Host Agreement with UPU  

6 April, 2006 - [Press Re-
lease]  

The Government of 
Kenya and the Universal 
Postal Union have signed 
the agreement formaliz-
ing the organization of 
the 24th Universal Postal 
Congress, to be held in 
Nairobi in 2008. Close to 
2,000 delegates repre-
senting 190 countries are 
expected to attend.  
 
The agreement was 
signed in the Swiss capi-
tal of Berne by Mutahi 
Kagwe, Kenya’s Minister 
for Information and 
Communication, and 
Edouard Dayan, Director 
General of the UPU. The 
agreement outlines each 
party’s responsibilities 
in organizing the event, 
which will take place 
from 13 August to 3 Sep-
tember 2008. As such, it 
signals the beginning of 
a close partnership be-
tween the Kenyan gov-
ernment, the Postal Cor-
poration of Kenya (Posta 
Kenya) and the UPU’s 
International Bureau, 
setting the stage for the 
preparatory process. 
 
Addressing the annual 
session of the UPU’s 
Postal Operations Coun-
cil in Berne today, Minis-
ter Kagwe assured dele-
gates of his government’s 
commitment to the suc-
cess of the Congress. He 
announced that the Ken-
yatta International Con-
ference Centre in the cen-
tre of Nairobi had been 
chosen as the Congress 
venue and that work on 
upgrading its facilities 
had already begun.  
 
UPU Deputy Director Gen-
eral Guozhong Huang, who 

visited Kenya recently, said 
he was confident that Kenya 
had the ability to host a suc-
cessful Congress, adding that 
he was impressed with the 
Congress preparations al-
ready under way. A cabinet 
committee was overseeing 
preparations with the sup-
port of three governmental 
bodies. 

 

 In addition to a budget of 
some 6 million USD, ap-
proved by the Kenyan gov-
ernment, other African coun-
tries – through the Pan Afri-
can Postal Union (PAPU) and 
the African Support Commit-
tee – have expressed their 
willingness to provide assis-
tance for hosting the Con-
gress on the African conti-
nent. In the UPU’s 134-year 
history, the only Congress 
held in Africa took place in 
Cairo in 1934. The African 
Support Committee, under 
the chairmanship of South 
Africa, will meet in Septem-
ber 2006 in Nairobi to re-
view Kenya’s assistance 
needs. Nigeria will coordi-
nate assistance efforts in 
Western Africa, while South 
Africa will do the same in 
Southern Africa, Tanzania in 
Eastern Africa, the Republic 
of Congo in Central Africa 
and Tunisia in Northern Af-
rica.  
 
The Congress logo, selected in 
a national competition won 
by 23-year-old Geoffrey 
Nyongesa, a student at Ken-
yatta University, was un-
veiled in October last year. A 
Congress website will 
soon go on line at the fol-
lowing address: 
www.nairobicongress.co
m  
 
Held every 4 years, the Uni-
versal Postal Congress is the 
supreme authority of the 
UPU, a specialized United 

Nations Agency, and brings 
together plenipotentiaries of 
190 member countries. Al-
though Congress’ main func-
tion is legislative, it has in 
recent years focused much of 
its attention on strategic and 
broad political issues. Kenya 
won the vote to host the 2008 
Congress during the previous 
UPU Congress that took 
place in Bucharest, Romania, 
in 2004. 
 
Kenya, as the Congress host, 
will automatically become 
the chairman of the UPU’s 
Council of Administration for 
the four years following the 
Congress. The Council of Ad-
ministration ensures the con-
tinuity of the UPU's work 
between Congresses, super-
vises its activities and studies 
regulatory, administrative, 
legislative and legal issues. 
Kenya is currently the deputy 
chair of the UPU Postal Op-
erations Council that deals 
with the operational, eco-
nomic and commercial as-
pects of the international 
postal service. 
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According to the 

blueprint drafted by 

the preparatory 

company, called  

Japan Post Corp., 

postal savings and 

insurance business 

companies that will 

be established at the 

start of the 10-year 

privatization proc-

ess in October 2007 

would not launch 

new lines of                   

businesses initially 

 Non European experience and PFS development practice 

Selected news from Africa, ME and Asia   

“Globally, postal             

services are                  

corporatised, with 

many of them even 

listed on the stock 

exchanges” 

Asia 

29 April, 2006 - [Jiji 
Press ]  

“A firm that is preparing for 
Japan Post's privatization on 
Friday outlined the privat-
ized corporation's organiza-
tional structure and business 
plans. 

According to the blueprint 
drafted by the preparatory 
company, called Japan Post 
Corp., postal savings and 
insurance business compa-
nies that will be established 
at the start of the 10-year 
privatization process in Oc-
tober 2007 would not launch 
new lines of businesses ini-
tially. 

Japan Post Corp. is set to 
work out a final version of 
the organizational structure 
and business plans based on 
the draft and submit it to the 
government by the end of 
July. 

The privatization scheme 
calls for splitting Japan Post 
into four companies respec-

tively in charge of mail, sav-
ings, insurance and post 
office management at the 
beginning of the 10-year 
process. Japan Post Corp. 
will be transformed into a 
holding company that con-
trols the four companies. 

According to the blueprint, 
the envisaged holding com-
pany will have 4,000 staff 
employees at the start of the 
privatization process. The 
initial workforce will stand 
at 109,000 at the mail ser-
vice firm, 133,000 at the post 
office company, 12,000 at 
the savings firm and 5,500 
at the insurance company. 

The business blueprint 
stresses the importance of 
the mail service firm becom-
ing a comprehensive distri-
bution company by offering 
freight services at home and 
abroad. 

The post office management 
company should aim to join 
hands with firms outside the 
Japan Post group to launch 

goods sales and other ser-
vices, according to the blue-
print. 

Meanwhile, the blueprint 
failed to show new lines of 
businesses for the postal sav-
ings and insurance compa-
nies, only saying that they 
will need to introduce ser-
vices that meet customer 
needs. 

Japan Post Corp. President 
Yoshifumi Nishikawa has 
been strongly calling for 
scrapping the current rule 
limiting per-customer postal 
savings at 10 million yen. He 
has also been seeking de-
regulation so that the Japan 
Post group can start loan 
and credit card services. 
However, private-sector 
financial institutions are 
opposed to such ideas. (Jiji 
Press)” 

Japan Post drafts business plans after privatization 

Department t of Posts can take a cue from cousins 
abroad  

28 April, 2006 - [TNN]  

“NEW DELHI: Even as the 
department of posts is trying 
to take shelter of a constitu-
tional amendment to ward-
off competition and stay 
afloat, its foreign counter-
parts in countries such as 
Japan, United States, UK, 
Canada, Germany, Australia, 
and New Zealand, are multi-

billion dollar corporations 
that give a run for their 
money to private players 
such as Fedex, UPS and TNT 
in their markets.  
 
In contrast, DoP managed 
less than a billion dollar (Rs 
4,500 crore) in revenue dur-
ing ‘04-’05 and its losses are 
mounting every year. Worse, 
DoP revenues are stagnating, 
while its private competitors 
such as Blue Dart, First 

Flight and Overnite Express 
are growing in leaps and 
bounds.  
 
So what’s ailing DoP? The 
biggest issue seems to be that 
of financial accountability. 
Globally, postal services are 
corporatised, with many of 
them even listed on the stock 
exchanges. This puts pressure 
on their management to re-
main profitable and grow 
their business. In contrast, 
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“Internationally, 

post offices’ strategy 

is to cash in on their 

nation-wide                

network of offices to 

offer as many              

valued-added               

services as possible, 

to the citizens and 

businesses. So, with 

the decline in                   

traditional mail and 

stamp business, 

postal services           

diversified in           

booming businesses 

such as express           

logistics, personal 

banking, insurance, 

cash management 
and retail services” 

Department t of Posts can take a cue from cousins 

abroad  (cont.)  

19 April, 2006 - 
[hindustantimes.com ]  

“The Archaic Indian Post 
Office is in for a major image 
makeover. Plans are afoot to 
transform the mundane dis-
tribution counters, selling 
postal stamps and inland 
letters, into financial service 
hubs. Driving these Postal 
Financial Marts would be a 
full-fledged bank that will 
exploit fully the India Posts' 
Rs 4 lakh crore worth public 
savings. 

Though India Post is the larg-
est saving bank, it can nei-
ther lend nor invest for reve-
nue generation. The face-lift 
plans to change this by plac-
ing postal services on the 
corporate path without dilut-
ing their social responsibili-
ties. An inter-ministerial 

committee will give its final 
report on this in May. It has 
on its table recommendations 
of KPMG, an internationally 
reputed firm hired by India 
Post as part of its plans to 
acquire a new look. 

According to the recommen-
dations, the Marts will pro-
vide services like banking, life 
and general insurance, mu-
tual funds and securities, 
product selling and money 
transfer- both national and 
international - under one 
roof. "We will approach the 
Finance Ministry for neces-
sary clearances, particularly 
for setting up a proper bank, 
once the inter-ministerial 
group's report is received," U 
Srinivasa Raghavan, Secre-
tary Postal Department, told 
the Hindustan Times. 

As to the proposed Financial 
Marts' USP, it would be at-

tractive, high-tech ambience, 
coupled with free and 
friendly advice to potential 
customers and investors. 
"Given our phenomenal 
reach, the India Post intends 
to use its network for provid-
ing similar banking facilities 
to the common man, particu-
larly  in small towns and 
villages, as is being done by 
other banks. This will be in 
addition to the existing  
postal services," Raghavan 
said. 

For starters, India Post will 
have Financial Marts in 300 
bigger post offices. By the 
end of the 11th five year plan 
(2012), it will have 26,000 
post offices cum marts and 
all linked to its  Central 
Server Technology.” 

Postal department to invest in stocks 

There is more 

money in the              

pipeline for the 

stock markets. The 

Finance Ministry 

has allowed the De-

partment of Posts 

(DoP) to invest 15-30 

per cent of Rs 

10,000 crore from 

its life insurance 

schemes, Postal Life 

Insurance (PLI), in 

the equity markets 

for better returns 

DoP is a department and its 
losses are expenses of the 
government of India. As 
such, there is no incentive for 
DoP to run like a commercial 
enterprise.  
 
Internationally, post offices’ 
strategy is to cash in on their 
nation-wide network of of-
fices to offer as many valued-
added services as possible, to 
the citizens and businesses. 
So, with the decline in tradi-
tional mail and stamp busi-
ness, postal services diversi-
fied in booming businesses 
such as express logistics, per-
sonal banking, insurance, 
cash management and retail 
services.  
 
German post is the world’s 
largest express logistics com-
pany and owns DHL. It also 
operates Post Bank, one of 
the biggest retail bank in 
Germany. Japan Post has 
announced a JV to launch a 
cargo-airline to take advan-

tage of the fast growing mar-
ket for international express 
cargo.  
It’s already the largest in-
surer in the island nation. 
And the biggest of the US 
Postal Service, Postal is a 
$70bn corporation, competes 
head-on with Federal Ex-
press and UPS, without dilut-
ing its universal service obli-
gation. While the latter two 
play the premium game, US 
Post is a value for money 
player and has launched a 
big cost-cutting exercise.  
 
Its European and Japanese 
counterparts have emerged 
as one-stop providing finan-
cial services and third-party 
logistics, besides continuing 
to provide general mail and 
parcel service. Deutsche Post, 
for instance, owns Post Bank, 
one of the largest retail bank 
in Germany, while French 
Postal service La Poste has 
just launched its banking 
operations. Japan Post is 

Japan’s biggest insurer and 
one of the country’s leading 
financial service provider.  
 
It’s the same with Britain’s 
post, which is a part of Royal 
Mail Group. It now handles 
personal banking, corporate 
cash services, travel and in-
surance services, bill pay-
ments and retail services.  
 
Australia Post, on the other 
hand, appeals to GexEx by 
selling personalised stamps 
and collectors items such as 
Common Wealth games 
stamps. It also conducts Aus-
tralian Lifestyle Surveys and 
then hawks them to the mar-
keting companies. Canada 
Post is cashing on online 
shopping by tying up with e-
Bay for shipping the mer-
chandise bought on the site.” 
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Beijing Allows Postal Service to Start Making Small-Scale 
Loans 

27 April, 2006 - [Channel 
NewsAsia] 

By Loh Kim Chin “SingPost 
has posted a 12 percent jump 
in full-year net profit to 
S$123 million. This was 
achieved on the back of re-
cord revenues of over S$400 
million.  
 
For the fourth quarter alone, 
the postal services company 
chalked up a 16 percent rise 
in income to S$31 million.  

 
SingPost says it is positive on 
its growth prospects over the 
next 12 months, despite the 
decline in mail volumes.  
 
It has been diversifying its 
business to prepare for the 
potential deregulation when 
its exclusive licence for basic 
mail services expires next 
March.  
 
It has done this by roll-
ing out more financial 

services and leveraging 
its distribution network 
to offer higher value 
products and services to 
its customers.  
 
SingPost says it will continue 
to implement initiatives to 
enhance and grow its core 
mail and logistics business 
and focus on execution excel-

lence.” 

“It has done this by 

rolling out more  

financial services 

and leveraging its 

distribution                  

network to offer 

higher value                 

products and                

services to its                

customers” 

There is more 

money in the              

pipeline for the 

stock markets. The 

Finance Ministry 

has allowed the De-

partment of Posts 

(DoP) to invest 15-30 

per cent of Rs 

10,000 crore from 

its life insurance 

schemes, Postal Life 

Insurance (PLI), in 

the equity markets 

for better returns 

Up-market plans for India Post  

13 April, 2006 - [CNN-
IBN] 

“There is more money in 
the pipeline for the stock 
markets. The Finance 
Ministry has allowed the 
Department of Posts 
(DoP) to invest 15-30 per 
cent of Rs 10,000 crore 
from its life insurance 
schemes, Postal Life In-
surance (PLI), in the eq-
uity markets for better 
returns. 

The Postal Department has 
appointed global consultants 
A F Fergusson to look into 
investment option for these 
schemes. 

With this move, the Depart-

ment of Posts has sought a 
level-playing field from the 
government to operate its 
insurance schemes. Cur-
rently, only Government and 
PSU employees can subscribe 
to the Postal Life Insurance 
scheme. 

PLI has a corpus of about Rs 
8,500 crore and that of Rural 
PLI's about Rs 1,500 crore as 
on March 31, 2006, DoP offi-
cials said, adding that the 
funds would be deployed in a 
phased manner in the stock 
market. Only in the next fis-
cal will a certain percentage 
of the funds would be in-
vested. 

PLI has over 27 lakh policy-
holders and RPLI over 50 

lakh as on March 31, 2006. 
RPLI, which was introduced 
in 1995 has witnessed expo-
nential growth both in terms 
of premium collection at the 
rate of 40 per cent, while in 
number of policies by 80-90 
per cent. 

The Finance Ministry, which 
is the custodian for the funds 
and gives fixed returns on it, 
has given 3-4 years time to 
the DoP to become com-
pletely market-linked and 
independent. Currently, the 
DoP has a working expendi-
ture of Rs 5,736 crore while 
its earnings are Rs 4,256 
crore, a deficit of about Rs 
1,400 crore.” 

 SingPost posts 12% rise in FY profit to S$123m  

12 April, 2006 - [FT] 

[Mure Dickie, Financial 
Times, Registration Re-
quired.]  ”The sprawling sav-
ings arm of China's monop-
oly postal service has begun 
making loans for the first 
time, a move intended to help 
it prepare for its transforma-
tion into the country's fifth-
largest bank. After years of 

delay, officials say Beijing is 
close to launching reform of 
the Postal Savings and Re-
mittance Bureau, which has 
more than 36,000 branches 
and held Rmb1,300bn 
($162bn, €134bn, £93bn) in 
deposits at the end of 2005.  

"It should happen very soon," 
an official at the China Bank-
ing Regulatory Commission 
said yesterday. As part of 
preparations for life as an 

independent bank, the CBRC 
has granted the postal sav-
ings bureau permission to 
offer small loans to rural 
customers on a trial basis. 
Most of the bureau's income 
currently comes from long-
standing deposits with the 
People's Bank of China, the 
central bank, on which it 
earns favourable interest 
rates.” 

After years of delay, 

officials say Beijing 

is close to launching 

reform of the Postal 

Savings and                     

Remittance                         

Bureau, which has 

more than 36,000 

branches      
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04 April, 2006 - [Star] 

“ With $11 billion in remit-
tances in 2005, overseas Fili-
pino workers (OFW) can 
very well afford to set up a 
universal or commercial 
bank at par with the coun-
try’s top banks, a veteran 
lawmaker suggested yester-
day.  

House Deputy Majority 
Leader Edcel Lagman, who 
heads the chamber’s commit-
tee on overseas workers af-
fairs, also said that overseas 
and Philippine-based work-
ers can become the majority 
shareholders or principal 
owners of the proposed bank.  

"There are three million Fili-
pinos working abroad at any 
given time. With this number 
contributing a minimum of 
$1 weekly for equity invest-
ment, they can infuse P7.2 
billion in one year for the 
capitalization of the bank," 
Lagman said.  

This would be on top of the 
P6 billion they have contrib-
uted to the funds of the Over-
seas Workers Welfare Ad-
ministration (OWWA), which 
acts as their "fund trustee."  

Lagman said he advised 
OWWA Administrator Mari-
anito Roque to seriously 
study the feasibility of trans-
forming the P6-billion 
OWWA funds into an equity 
investment in an OFW bank.  

In a statement, the Albay 
congressman said he has 
"grander plans" for Fili-
pino workers abroad. He 

said an OFW bank, like 
the Philippine Postal 
Savings Bank, should not 
just be a "catch basin or 
conduit" of foreign remit-
tances.  

Congress, he added, can 
charter a separate bank like 
the country’s top banking 
institutions specifically for 
Filipinos working abroad 
who regularly send money to 
their families back home.  

"Individual OFWs can sub-
scribe to more shares de-
pending on their financial 
capacity. Subscription could 
also be generated from local 
workers and domestic trade 
unions," he said.  

"The required minimum 
paid-up capitalization of a 
commercial bank is P2.4 bil-
lion, and P4.9 billion for uni-
versal banks, which could 
easily be raised from existing 
OWWA funds as well as indi-
vidual overseas workers’ 
equity investments," he 
stressed.  

The Philippine Postal Savings 
Bank now has only 18 
branches nationwide, but it 
intends to mobilize as remit-
tance delivery channels the 
state-run Philippine Postal 
Corp.’s network of over 
2,000 post offices nation-
wide.  

The OWWA is also expected 
to pump some P1 billion in 
new equity into the bank to 
enable it to quickly build 
more branches and ATMs 
nationwide.  

The Bangko Sentral ng Pilipi-
nas (BSP) previously re-
ported that OFWs spend 
large sums, not counting for-
eign exchange losses, on re-
mittance fees ranging from 
$7 to $12 per $400 sent home 
through bank channels.  

In 2005 alone, the BSP said 
OFWs spent a total of $519 
million to cover money trans-
fer fees, or P28.59 billion at 
last year’s average exchange 
rate of P55.09 to the dollar.  

OFW remittances via banks 
reached $10.7 billion last 
year, 25 percent higher than 
the $8.6 billion posted in 
2004. This year, the BSP ex-
pects remittances through 
banks to increase by another 
10 percent to $11.8 billion. In 
January, remittances al-
ready surged by 16.5 percent 
to $917 million from the $787 
million a year ago.  

Last week, the UN Economic 
and Social Commission for 
Asia and the Pacific listed the 
Philippines as among the top 
five remittance-receiving 
countries in the world.  

“OFW remittances 
via banks reached 
$10.7 billion last 
year, 25 percent 

higher than the $8.6 
billion posted in 

2004. This year, the 
BSP expects                      

remittances through 
banks to increase by 
another 10 percent 
to $11.8 billion. In 

January,                           
remittances already 

surged by 16.5                    
percent to $917                  

million from the 
$787 million a year 

ago” 

With $11 billion in 

remittances in 2005, 

overseas Filipino 

workers (OFW) can 

very well afford to 

set up a universal or 

commercial bank at 

par with the                  

country’s top banks 

OFWs’ own Universal Bank Proposed 
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From the Statute of ICPFSB—2005 Brasov’s meeting 

“The ICPFB has the following objectives: 

 - to contribute to the realisation of the strategy of the UPU in the business field;  

 - to collaborate with the UPU to rejoin the common objectives and to improve the relations between the member countries 
and between them, the UPU and the other international organizations; 

 - to represent and support at the UPU and other international organizations the demands of the different members to es-
tablish collaboration relations and development on the business basis; 

-  to facilitate the exchange of experience and the best practice among members;  

-  to take into account needs of the customers and of the markets from the business and marketing field; “ 
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The coming Agenda:     

 
4 May 2006 - Dresden 

Eurogiro - Strategic Forum 
 

11 - 18 June - Bucharest 
 

ICPFSB Training course on PFS 
and Postal Banking  

 
9 - 20 October 2006, Bern 

                                                                        
UPU Council of Administration  

 
14 - 16 November 2006 - Dubai 

 
UPU Strategic Conference 
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